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Introduced to the A2 
specification, I was 
aware that I had to 
create a music video 
where two ancillary 
tasks supplemented 
the music video. 
With the advert and 
digipak advertising 
the music video, it was 
expected that all three 
of my products had 
to link in some 
form of way. 
With all three 
advertising the 
same product, 
I felt that this 
was a task that 
I could bring 
in my element 
of creativity 
to make the 
products link. 

One of the main 
products we 
had to complete 
was the music video. 
The music video was by 
far the most consuming 
task, with time taken 
up with both shooting 
and editing. However, 
I felt that this was the 
most rewarding task 
as it was satisfying to 
come out of the course 
with a successful music 
video that had plenty 
of time and dedication 
spent on it. With my 
music video themed 
around the song 

‘Coldplay – Paradise’, 
I researched the song 
and its meaning before 
making my adaptation 
of the message in my 
music video. I knew my 
main purpose was to 
entertain – the song is 
light-hearted and fun, 
which meant I wanted 
to keep the visuals 
playful and creative 

to support this. The 
entertainment aspect 
however was mainly 
selected from the use of 
narrative. I built a strong 
narrative throughout my 
music video through the 
use of props, scenery, 
colour, and acting 
from the protagonist. 

With the lyrics, ‘when 
she was just a girl, she 
expected the world’, I 
decided to theme my 
music video about a girl 

who fights for what makes 
her happiest – travelling. 
I have compact my 
music video with 
multiple props, signifying 
the lust for happiness 
– one main prop being 
the miniature ‘world’. 
The miniature world is 
symbolic to the actual 
desire and aspiration 
of the protagonist. She 

wants to seek 
the world 
and her 
ideal dream 
would be 
to travel, 
m o r e o v e r 
be tied 
down with 
schoolwork. 
This is 
s y m b o l i c 
to the girl’s 
happiness, 
which can 
only be 

achieved by putting 
this into action. I have 
included close up shots 
of Ellie picking up the 
‘miniature world’, which is 
symbolic to her grasping 
her dreams. This supports 
the primary purpose to 
‘entertain’ through the 
strengthening of the 
narrative.  Another prop, 
which supports this 
purpose, is the diary. This 
acts as the light and hope 
the music video, as the 
book is vibrant against 

all the contrasting dull 
colourless books. The 
diary is symbolic to the 
dreams and aspirations 
of the girl in the music 
video, as I have included 
a panning shot from 
Ellie’s head down to her 
notebook that she is 
drawing in. She doodles 
her aspirations to travel 
the world, and then 
closes the notebook, 
which symbolises her 
aspirations unfulfilled.  
However, although I have 
supplied props raining 
hope on her situation, 
typically narratives have 
a downfall. To show the 
downfall, I borrowed 
some books from school, 
which I piled on top of 

each other, creating 
a time lapse. The 
educational books 
are symbolic to school 

which is ultimately the 
reason my protagonist 
cannot achieve her 
dreams. I feel that this 
provides a healthy 
balance of positive and 
negative energy in my 
music video, building 
suspense and ultimately 
creating my desired 
narrative structure. 

However, although 
the narrative was an 
important aspect to the 
creation of my music 
video, also the visuals 
and unifying theme 
throughout my music 
video appealed to 
the purpose. I wanted 
to make my music 
video picturesque and 
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scenic, following an 
environmental colour 
scheme of blue and 
green. I amplified this 
colour scheme in my 
music video by shooting 
in locations such as 
forests, fields, and 
mountains. I also look 
long shots moreover 
close up shots to draw 
focus on the scenery 
outside Ellie rather than 
just on the protagonist. 
This made my music 
video pleasant to watch, 
which fulfils the element 
of entertainment 
in my music video. 

I also kept the visuals 
playful and creative 
through the use of colour 
grading. Although I had 
already established a 
colour scheme, I wanted 
to boost these colours 
even more to exaggerate 
the playfulness 
conveyed in my music 
video. I feel that colour 
grading helped me to 
link my narrative through 
a steady flow of colours 
and vibrancy. This also 
helped me convey 
negatives in my music 
video, for example the 
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shot of Ellie at school, 
and I transitioned into 
black and white, to 
convey a negative, bleak 
tone. To complete the 
colour grading, I placed 
an adjustment layer on 
a new video timeline 
onto my footage. I then 
dragged the ‘three way 
colour corrector’ on top 
of the adjustment layer. 
This gave me the option 
to increase the vibrancy, 
exaggerate colours, 
increase shadows/
light and play with 
the saturation. I felt 
that this strongly 
supported my 
e n t e r t a i n m e n t 
element to my music 
vido by providing 
something visually 
pleasing to watch, 
which would make 
the audience further 
watch for their 
own satisfaction. 
The colours also 
helped me address 
a brand identity 
for my ancillary 
tasks which overall 

made all three of my 
products visually link. 
 
After completing my 
music video, I had an 
idea of what colours, 
and images to use in 
my advert. The main 
purpose of the advert 
was to promote the 
album, ‘Mylo Xtylo’, but 
you could also include 
a promotion of your 
song specifically used 
(I included a ‘featuring 
‘Paradise’ subtitle). I 

had to create continuity 
between the music 
video and the advert, 
which was not difficult 
once I had established 
a house style. The image 
I used in my music video 
was a long shot of Ellie 
on a branch, with her 
arms wide open. This 
shot I believe was the 
most memorable in my 
music video, as it’s the 
shot introducing the final 
suspense-built chorus. 
I took an image on 
the day and I featured 
this on my advert. With 
also containing the 
protagonist in my music 
video, this already 
addresses familiarity with 
the music video as both 
the products contain 
the same actor. The shot 
also contains a lot of 
greenery as it is based 
in a forest, but also a 
blue sky, which is how I 
established a trend in 

my colour scheme. One 
feature that ultimately 
builds links between 
my products is the 
‘Parlophone’ icon I have 
located at the start and 
end of my music video, 
and the corner of my 
advert. Parlophone 
Limited is a German-
British record label 
that was founded in 
Germany in 18 July 1896. 
Parlophone is the record 
label that Coldplay are 
connected to. I felt that 
this brings relevance to 
each of my products as 
the song itself belongs 
to Parlophone. Overall, 
I believe that each of 
these features creates 
a unifying theme 
between the music 
video and the advert. 

The final product I had 
to complete was the 
digipak. The digipak is a 
six-side CD case for the 
album, which serves the 
main purpose to hold 
the CD. I believe I have 
captured the brand 
identity successfully, but 
firstly through the use 
of images. I included 
an image of the cutout 
‘miniature world’ which 
is where the disk will be 
kept. With the miniature 
world featured 
numerous times in 
my music video, I felt 
that this maintained a 
trend between both 

the products. The world 
is also the main signifier 
and the most important 
prop in my music video, 
but also holds the colour 
scheme of blue and 
green, which I intended 
to maintain in my digipak. 
I also maintained the 
same font in my digipak 

and in my advert, which 
I typed the title and 
the small text. I also 
kept the album name 
itself identical to the 
advert, with the album 
name written in chunky, 
bold statement writing, 
advertising the album 
as a whole moreover the 
song. I included written 
lyrics on the digipak to 
connect with the song 
and the album, making 
further links to my music 
video, as I quoted, ‘when 
she was just a girl, she 
expected the world.’ To 
heighten the aspect of 
brand identity I included 
numerous images of 
the protagonist on my 
digipak, close ups and 
long shots of memorable 
moments in my music 
video. Overall I feel 
that my products fulfil 
the main purpose to 
advertise and entertain, 
meanwhile establishing 
and maintaining a 
unifying theme through 
the use of colour, shots 
and text.

Scan this QR code to 
view my Digipak Post!

Scan this QR code to 
view my Advert Post!

Select the image to view my final music video!
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